
PROMOTIONAL 
CAMPAIGN

SUMMER BRACELET



Take a break with Coke to win the 
Endless Summer Pass and unlock a 

summer of never-ending possibilities 
through our wristband experience.

OUR CORE CREATIVE IDEA
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/ TENSION: In summer of 2024, there will be 
abundance of experiences available, but 
ironically this will escalate their FOMO further 
due to lack of resources.

Source: Cosmopolitan UK

of young adults express 

experiencing higher level of 

FOMO during Summer months

74%

Also, Gen-Z might be the most digitally connected 
generation ever, but they’re also the stressed-out 
generation and loneliest. 
They crave real human connection. 

72%
of Gen Zers say they experience 

loneliness at least monthly

SOURCE: FORBES



OPPORTUNITY TO WIN BEST EVENTS + 
CONNECTION WITH FANDOM & FRIENDS

We create an ongoing only-Coke-can-do summer feeling by 
unlocking the best events that are the catalyst of epic, shared 
summer experiences, connecting them to a like-minded 
community and reassuring that they’re living their best life.

/ OPPORTUNITY



PACKAGING

Code under 
the Key

Code under detachable 
bracelet



MECHANIC 
& PRIZES



ENGAGING PARTICIPANTS WITH A SIMPLE MECHANIC IN COKE APP
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PICK THE 
PRIZE & 
PARTICIPATE 
IN RAFFLE/ 
REDEEM THE 
TSHIRT

1. 2.
SCAN THE 

QR ON THE LABEL 3.
ENTER CODE UNDER THE KEY 

OR DETACHABLE BRACELET 

& WIN “Bubbles” 

YOUR FAVORITES

WANT TO TRY 
SOMETHING NEW?

MUSIC

MEALS

DOWNLOAD COKEAPP,

WIN AMAZING 
MUSIC PRIZES!

Enter your coke 
code from your 
can/bottle here:

MUSIC

WIN

QR CODE ON 
PACK

SCAN!

One code = One bubble



ATTRACTIVE EXPERIENCES COMPLEMENTED BY COOL GUARANTEED PRIZES

5x DOUBLE 

EXPERIENCES 

AT EURO FINAL

3x DOUBLE 

EXPERIENCES 

AT TOMORROWLAND

120x DOUBLE 

TICKETS AT LOCAL 

FESTIVALS

35x DOUBLE TICKETS 

AT ROMANIA’S 

MATCHES IN EURO

2.250x GUARANTEED COLLECTABLE 

SUMMER T-SHIRTS



ACTIVATION 
PLAN



PRE-SUMMER BRACELET NCP – MUSIC & EURO (8 APR – 22 MAY)

TVC – 5 WOA IN-STORE ACTIVATION & 

EXECUTIONS across channels

OOH – 6 WOA
Spectacular executions in Bucharest

Influencers|Digital|Social Media
6 WOA

2 Experiential in modern trade | 1 instant 
win Horeca (Therme)

EURO calendar on 6x330ml CAN Coca-
Cola Regular & Coca-Cola Zero Sugar

Magic Weekend combos
Altex, Freshful & Sezamo ticketing visibility 

campaign

COCA-COLA APP

Home to the 

transactional mechanic

BTL 
W13-20



Classified - Confidential

CONSUMER ACTIVATION

MT
• Experiential activation with instant prizes Euro dedicated
• Generic cross combo during Euro

E-COMM: 
• FSA Tazz activation 

HORECA: 
• BTR Hostess activation in 100 high traffic Bars/Pub with 

public viewing for matches - instant win EURO items

KA IC/PETROLEUM
• Tailored activation MOL (220 locations) & My Auchan 

(400 locations) 
• Instant win activation Inmedio (200 outlets) -scratch card

SHOPPER ACTIVATION

EURO AMPLIFIERS
Celebrate Romania qualifying for the first time in 8 years

ATL
• Digital & SoMe – 4 WOA
• Ecommerce – Coke Combos for football night

Public viewing event in Bucharest 
Powered by Coke, activated in Digital, amplified 
by influencers

June 14th – July 14th



ATL



/ THE ENDLESS SCROLLER 20”
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/ THE ENDLESS TAB COLLECTOR 20”
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/ THE ENDLESS REFRESHER 20”
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OOH
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/ THE ENDLESS TAB COLLECTOR KV
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/ THE ENDLESS REFRESHER KV
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DIGITAL & SOCIAL MEDIA POSTS
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Olympics Without Olympics



IN-STORE



EUROS & MUSIC

GENERIC COMMUNICATION - SHOPPER KEY VISUAL FOCUS FESTIVALS & EURO

Issued by Adelina Filotie & Andra Balan, March ‘24



GENERIC COMMUNICATION WITH FOCUS ON SHOPPER BENEFITS - POP
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